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Impacts of Being Eco-friendly for a Business
Business practices that focus on environmental sustainability have a positive impact on sales achieved. This is in the sense that customers get attracted to businesses that practice eco-friendly methods and thus they would want to consume their products. The business gets new customers who in turn increase the company sales through the purchase being made. Promoting eco-friendly practices sets the business apart from competitors and this ensures that the business maintains its customers while at the same time attracting new ones (Alberti & Varon Garrido, 2017). They become more competitive and thus they can increase their sales.
Businesses that practice eco-friendly practices minimize the costs that is used in manufacturing due to the use of natural resources, usually readily available and cheaper than other resources. They are able to minimize various costs that would have otherwise impacted on their sales and revenue (Alberti & Varon Garrido, 2017). Therefore, practicing environmentally friendly practices does little to harm the company sales as opposed to the positive impact that it has on sales. Eco-friendly practices thus do not impact negatively on the company sales but rather promote the business even further. Businesses should, therefore, try and adopt these practices.
The acquisition of Burt bees brand by Clorox is not likely to lead to a negative impact on the Burt bee brand. This is due to the fact that Burt bees is run as an independent subsidiary and thus it is able to perform the same way it did before the acquisition. The acquisition is intended to enhance the provision of personal care products that Clorox has been undertaking. Burt bees has created a strong brand over the years and thus, the acquisition is not likely to destroy this for many years to come.
Clorox Company and Burt bees both deal with the provision of consumer products. The acquisition is, therefore, bound to impact positively on the sale of Clorox products as it is associated with a company that is known to be eco-friendly (Cohen & Munoz, 2017). The acquisition brought about changes in the manufacturing of Clorox products as they began adopting the natural methods used by the Burt Bees brand. A lot of people associate themselves with the Burt bees brand and thus the acquisition is set to entice the consumers to deal more with Clorox Company. Therefore it is highly unlikely that the sales of Clorox Company will be negatively affected by the acquisition of Burt bees but rather the sales are set to increase over time.
One challenge faced by Clorox in advertising Burt bee products is gaining customer trust. Most of the consumers have always preferred to purchase products at Burt bees and thus there are those that feel the acquisition is set to dilute the eco-friendly products they used to enjoy. Another problem is in terms of finances in which the company took a hit with the acquisition and thus they are bound to be challenges in marketing for some time.
The acquisition of Burt bees by Clorox is set to face challenges for the first few years but is also set to be profitable in the long run. Several challenges are associated with acquiring new companies and thus Clorox finances will definitely get a hit. The brand customer loyalty created by Burt bees is set to assist Clorox in dealing with the hard times up to the point in which they would be able to make profits again. The fact that Burt Bees is known for natural and eco-friendly products will be very instrumental in making the acquisition profitable (Cohen & Munoz, 2017). They will still be able to attract customers and thus contribute to the overall profit of the company.
[bookmark: _GoBack]Clorox needs to devise new marketing strategy if they are to sustain their business and achieve the results that they would desire. This is because they have to convince most of the consumers that despite the acquisition, they will still be able to enjoy the natural and eco-friendly products that they did before. Customers need to be assured of this and thus, the company will have to go create a robust marketing strategy that will convince the consumers on this. This will help them in increasing the sales for Clorox Company as a whole which in turn would lead to more profits.
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